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To help create a more informed public, \
one challenged and enriched by a deeper >

understanding and appreciation of state, national,

and worldwide events, ideas, and culture. )




THE CAMPAIGN FOR NEW HAMPSHIRE PUBLIC RADIO
21st Century Radio for the Granite State

he image of the town meeting on the village green is an enduring

one in New Hampshire. We view this image of citizen discussion

and participation as the foundation for New Hampshire's way of

life and as the bedrock of our commitment to the people of the

Granite State. The Campaign for New Hampshire Public Radio
reflects our values, expresses our vision, and ensures the highest level
of public service—21st Century Radio for the Granite State.

NHPR also strives to deepen New Hampshire’s sense of community by
giving listeners a better understanding of the state’s rich diversity and
common wealth. In recent years, NHPR has invested in daily and hourly
coverage of events throughout the state on issues including health,
education, the environment, government, and public policy. Our locally
produced programs—The Exchange and The Front Porch—introduce
listeners to individuals who are doing interesting and vital work across
the state. They engage us in daily conversations about the issues that
are important—Ilocally, nationally, and globally.

The Campaign for New Hampshire Public Radio represents not only
an investment in the future of NHPR, but in our state and citizenry.
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Take a moment to ask yourself
“What would you do without New
Hampshire Public Radio, without
Morning Edition, The Exchange, the
local news, the ideas, and analysis?' It's
simply unimaginable, This Campaign
to secure the future of public radio in
New Hampshire is essential, just as
NHPR is essential to every citizen in’
every corner of our state.
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The Honorable Walter R. Peterson

Honorary Chair
The Campaign for New Hampshire Public Radio
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THE NEED FOR A NEW BROADCAST FACILITY

2 Pillsbury Street, Concord, New Hampshire

oday NHPR has 35 full-time employees, 21 of whom are devoted
to covering the news across the state. Currently, producers,
reporters, editors, announcers, and engineers work in cramped
cubicles. Finding an available studio is always a challenge. An
office was recently converted into a much-needed makeshift
studio, but recording must stop whenever a car goes up the drive or
a delivery truck idles outside the studio windows. Because there is
simply not enough production space to meet current demands, the
development of new programming and the hiring of additional news
and production staff are on hold.

Further, NHPR broadcasts from small, aging studios designed 14
years ago in the era of LP albums, cassette tapes and analog audio.
Computers are the mainstay of NHPR’s operations. Computer-

based production and programming require significantly different
kinds of space and building infrastructure than those designed in 1991.
Electrical and audio wiring, air-conditioning systems, and space for
equipment, storage, and archiving are at or beyond capacity. The two
rooms that house critical broadcast equipment are cooled in part by
large window fans placed on the floor because the air-conditioning
systems cannot handle the heat loads. Extension cords trail across

floors and around rooms to reach open, available circuits.
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We will purchase a 20,000 square foot taw space at 2 Pillsbury Street, the former headquarters of
Blue Cross Blue Shield in Concord. It’s a location that offers quick and easy access from Interstate 93
and to and from downtown Concord and the Capitol. NHPR will occupy the entire
6th (top) floor in this commercial condominium project and participate in the ongoing effort to

revitalize the city’s South Main Street neighborhood.

he purchase of 20,000 square feet

in the 2 Pillsbury Street condominium

complex is central to the station’s

editorial growth and the centerpiece

of The Campaign for New Hampshire
Public Radio. This new production and
broadcast center will be a state-of-the-art
home for up to 60 reporters, producers,
hosts, and administrative staff, a venue
where live call-in programs, in-depth
interviews, and sound-rich feature stories
can be easily produced using the highest
technical standards. In addition to covering
public policy, health, and education issues,
we will add an arts and culture desk, a

business desk, and an environmental -
reporting desk. Enterprise reporting will be strengthened and our primary and election coverage enriched by
the expertise of seasoned journalists. A state-of-the-art technological operations center will facilitate the
distribution of our programs to and beyond our network of transmitters and satellite uplinks. It will also aIIovv’
us to create a “sound bank” of programs for on-demand and on-line distribution. The new facility will provide
a gathering place for community partners to hear a speaker or a live broadcast. In short, the building is not
an end in and of itself: the new broadcast facility at 2 Pillsbury Street is a means to an end. It will allow NHPF
to provide the high level of public service that New Hampshire's citizens expect and deserve.
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A Message from the Campaign Leadership Team

“If you bave buili castles in the air, your work need noi be lost: that

is where they should be. Now put the foundations under them.”

Henry David Thoreau

Dear NHPR Friend and Valued Listener,

he words of Henry David Thoreau characterize
radio well. In the air, or as we say, on the air,
is where we do our work. Beginning with local
service in Concord nearly twenty-five years
ago, New Hampshire Public Radio’s signal now
reaches more than 90% of the state. Along the way,
we've built a solid foundation for growth. Our public
service mission is expressed every minute of every
day. NHPR has become the pre-eminent source
of balanced and accurate reporting and analysis
in the State.

Over the years, the citizens of New Hampshire have accepted the challenge to support NHPR’s programs
and possibilities. The news, information, and cultural programming you hear daily represent the investment
and commitment of thousands of listeners. It’'s what makes public radio strong, independent, trusted and

valued.

We are humbled and proud to be stewards of this essential community resource. The Campaign for NHPR
will ensure NHPR'’s place in the daily lives of listeners statewide and guarantee that NHPR has the capacity
for continued growth. OQur new broadcast facility will offer the space for expansion and state-of-the-art
technology to maintain our standard of excellence well into this 21st Century. It will allow us to increase
the depth and breadth of our coverage, strengthen our broadcast signal, and offer our programs online
and on demand to better meet the needs of our present and future listeners.

As we seize these new opportunities for our community and the station, we hope that you will share in
our enthusiasm to strengthen this foundation and join us in pledging to The Campaign for New Hampshire
Public Radio—21st Century Radio for the Granite State.

Witban. (. Claprian %M %W 4

William L. Chapman Hon. Walter R. Peterson Betsy Gardella






“You make a living by what you get. You make a life by what you give.”
Winston Churchill




